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THE ACADEMIC MEDICAL CENTER  
MISSION

RESEARCH

TEACHINGPATIENT CARE



FACTORS FOSTERING RELATIONSHIPS
BETWEEN AMC’S AND INDUSTRY

• Use of AMC’s as an independent and objective 
vehicle for research and dissemination of balanced 
information about drugs and devices

• Translation of research done in academic centers to 
drug/device development (tech transfer)

• Evidence-based use of drugs and devices in the 
clinical setting, including post-marketing surveillance

• Education of students, trainees and practicing 
physicians about current and future developments



PUBLIC BENEFITS AND RISKS OF 
AMC/INDUSTRY RELATIONSHIPS

RESEARCH              PATIENT CARE          EDUCATION

• FUNDING
• CO-DEVELOPMENT
• TECH TRANSFER
• ACADEMIC EXPERTISE 
AND INDEPENDENCE
• POST-MARKETING   
SURVEILLANCE

•AVAILABILITY OF NEW 
DRUGS/DEVICES
•CO-DEVELOPMENT
•OBJECTIVE EVALUATION
•ONGOING 
DEVELOPMENT  & 
IMPROVEMENT

• FUNDING OF GME/CME
• OBJECTIVE 
DISSEMINATION 
• PROFESSIONAL 
SOCIALIZATION OF 
STUDENTS/RESIDENTS

• POTENTIAL FOR BIAS 
OF RESULTS (COI) & 
NON-COMPLIANCE WITH 
RESEARCH STANDARDS
• SKEWING OF 
RESEARCH AGENDA 
TOWARD NEW/COSTLY 
THERAPIES

• EXCESS USE OF 
EXPENSIVE, ? SAFE, 
NON-VALUE-ADDED 
THERAPIES & 
DIAGNOSTICS
•IMPACT OF COI ON 
PURCHASING

• SKEWING OF THE 
EDUCATONAL AGENDA
•BIAS AND PROMOTION
•NEGATIVE 
SOCIALIZATION OF 
STUDENTS/RESIDENTS
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PROFESSIONAL AND INSTITUTIONAL 
STANDARDS

• ACCME Standards for Commercial Support, 
AMA CEJA Guidelines, PhRMA Code, AdvaMed 
Code, etc., etc. 
– Recommendations vary

• Institutional COI policies have not traditionally 
addressed issues specific to industry 
relationships and requirements vary across 
institutions

• Need for more attention to compliance 
monitoring and enforcement



CALLS TO ACTION FOR AMC’S

BRENNAN, et. al.
JAMA 1/25/06, pp 429-33

HTTP://WWW.AAMC.ORG



AMC INDUSTRY RELATIONSHIPS 
POLICIES

• Consulting relationships
• Gifts/provision of meals
• Funding of education
• Acceptance & use of samples
• Site access by industry representatives
• Attendance at industry-sponsored meetings
• Speakers bureaus
• Ghostwriting
• Support of research
• Public disclosure of COI

EXAMPLE: http://www.coi-pitt.edu/industryrelationships



POLICY IMPLEMENTATION

• Education/dissemination
• Comprehensive COI management (including 

consulting relationships

• Compliance monitoring

COMPLIANCE/COI

SUPPLY CHAIN

LEGAL

HR
PRACTICE PLANS

ADMINISTRATION

EDUCATION OFFICES

RESEARCH OFFICE



COMPARISON OF POLICIES

http://www.amsascorecard.org/



WHAT DOES THE FUTURE HOLD?

• Increasing number of AMC’s implementing 
policies, with considerable commonality

• Development of increasingly effective 
compliance and monitoring programs

• Public disclosure by industry will assist in 
verification of institutional disclosures

• Achievement appropriate balance and 
alignment among professional/institutional 
standards, laws, and regulations
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